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Chapter 5
The Rise (and Fall?) of the Tel evision Age

Just as there are serious concerns about the future of newspapers, so
many believe that in recent decades traditional standards of television news
and public affairs have cone under threat from technological and economc
devel opments. The critical factors transform ng broadcasting include the
proliferation of channels on terrestrial, cable, satellite, digital and now
br oadband services, fragmenting the mass audi ence; the crisis of identity and
funding facing public service television, which once enjoyed a nonopoly
t hroughout nost of Europe, following the rise of nyriad commrercial
conpetitors; and lastly the nore recent technol ogical convergence with the
digitization and conpression of images, sounds and data which has produced a
new nultimedia environnment breaking down the traditional boundaries between
t el ecomuni cati ons, the audiovisual industries and conputers.

These trends have affected all OECD countries to different degrees
al though their inmpact and timng has been strongly mnediated by the existing

conmuni cations | andscape. In the Thatcherite 1980s, deregulation and
privatization had the nost profound influence on public service broadcasters
t hroughout Western Europe®. Following the fall of the Berlin Wll, the

transition to denocracy in the early 1990s produced an even nore radical jolt

to public television in Central and Eastern Europe? Meanwhile in the United
States the long-standing rule of the three major networks experienced an
equi val ent coup d etat, cut down in the 1980s by nyriad conpetitors on cable
and satellite®. Despite the longstanding contrasts between the commercially
dom nant major networks in the United States and public tel evision in Europe,

in recent years both have faced a strikingly simlar nmultiplication of
outlets and fragnentation of television audiences, raising new concerns about

t he standards of progranm ng.

As a result of the new mnulti-channel television environnment there is
apprehension that both the anmbunt and the quality of news coverage of public
affairs have dimnished, so that many countries are experiencing the rise of
what has been termed ‘tabloid TV, ‘soft news’ or ‘infotainnment’, headlining
human interest and gaudy sensationali sm rather than governnent affairs and
public policymaking. The rise of the Internet since the m d-1990s, and cross-
medi a convergence as traditional newspapers and television becone easily
available via the web, adds another lay of conmplexity to this process.
Previ ously separate tel econmuni cation, conputer and audi ovi sual technol ogies,
with different nodes of distribution and regulatory environnents, are rapidly
convergi ng and thereby transforning the nature of the news nedia*.

To eval uate whether these concerns are justified, this chapter focuses
upon three issues with inportant inplications for the role of the electronic
media in representative denocracies: First, given that nost television
systens have noved towards a ‘m xed nodel’, conbining elenents of comercial
and public service broadcasting, do major structural differences continue to
differentiate broadcasting systems in CECD countries today ? Secondly, has
there been a wi despread decline in public service broadcasting of news and
current affairs, as sone fear, follow ng greater conpetition from comerci al
channel s? Thirdly, given the fragmentation of channels and prograns that have
becone available in recent decades, does television news continue to reach a
mass audi ence or only certain sectors of society like the well educated and
politically interested? Based on this analysis, the follow ng chapter goes on
to consider whether use of the Internet seens set to supplenent, or replace
ol der fornms of TV broadcasti ng.
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Structural Differences in Broadcasting Systens

Gven patterns of transatlantic convergence in recent years, do
structural differences continue to distinguish television in the US and
Eur ope? From the 1920s until the early 1980s a public service nonopoly
characterized all broadcasting systens in Europe, wth the significant
exceptions of the British duopoly system (with the heavily regulated but
conmercial |ITV established in 1955) and Luxenmbourg (established from the
start as a commercial service)® In 1980 Western Europe had 36 public and only
three conmrercial terrestrial channels (see Table 5.1). Public television also
predom nated in Japan, (NHK), as well as in Canada (CBC) and Australia (ABC).
Public regul ation of broadcasting originated with licensing of radio stations
introduced to avoid chaotic overcrowding of the analog airwaves, given
technical scarcity of frequencies. Initially conceived as state nonopolies,
like the provision of railroads, telephones or electricity, television was
seen as part of the public goods the state nust provide. In Europe financial
regul ation of radio, and then television, usually fell under the influence of
traditional postal, telegraph and tel ephony authorities. At least until the
early 1980s the traditional characteristics of public service television
incl uded six main features®:

?? an enphasis on an ethic of conprehensive access making the sane
services freely available to everyone;

?? conprehensive coverage catering to all tastes and interests,
i ncluding everything fromdrana and news to sports and education;

?? pluralistic diversity including programming for |inguistic,
ethnic, cultural or political mnorities;

?? cultural vocation catering to the national comunity with |ocal
arts;

?? non-comerci ali sm meaning universality of paynent, often through
license fees; and lastly,

?? political independence from government, although the latter
differs between systems’.

Three primary types of regulatory authority existed. Some public
broadcasting organizations are governed by independent public corporations,
or quangos, like the British Broadcasting Corporation. The Corporation for
Public Broadcasting in the United States also fits this nodel as a non-profit
agency, which distributes a nodest governnment subsidy to help fund PBS and
National Public Radio, along with private and corporate donors.

In corporatist systens an independent body, representing the nmgjor
social and political sectors in civil society, regulates public broadcasting,
such as in GCermany, Sweden and the Netherlands. For exanple German public
broadcasting corporations are governed by independent broadcasting councils
at lander level whose nenbers are selected from groups such as political
parties, business and |abour organizations, churches, farnmers, sports bodies,
woren’ s groups, and so on. Parties have a strong influence, and television
execugi ves and sonetines journalists are selected along proportional party
I i nes®.

Lastly in state-dependent systens, public broadcasting organizations
were initially tied fairly closely to the governnent, as in Geece, Italy and
France, al t hough  t hroughout Europe public broadcasters have becone
i ncreasingly  autononous over the years. In France, for exanpl e,
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Radi odi f f usi on- Tel evi si on de France (RTF) was established as a state nonopoly
in 1945 and was closely supervised by the governnment via the Mnistry of
Information. The medium was only freed from direct government influence after
reforns that started with the events of My 1968, although controversy a bout
the role of the appropriate regulatory body of French public broadcasting
continued until recent years®. In Geece, the electronic nmedia served as a
propaganda tool during non-denmocratic periods. Mre recent attenpts to
separate the public media from direct governnment control have proved
probl ematic although the growth of independent private channels in the 1990s
has created nore overall political balance on Geek television?.

As late as the 1970s, there remained a captive television audience in
Europe; viewers in nost countries had only one or two public channels. The
deregulation of the television industry and the expansion of conmercial
channel s, eroding the public service nonopoly, occurred fairly rapidly during
the 1980s in Western Europe, followed by Central and Eastern Europe in the
1990s*. If we just conpare terrestrial channels (excluding satellite and
cable) in the 17 European countries listed in Table 5.1 from 1980 to 1997 the
nunber of public channels rose from 36 to 46 (a significant expansion). But
during the sanme period the nunber of commercial channels surged from3 to 59,
to becone the dom nant type. By 1997 the only European countries left with
pure public service television on terrestrial channel s were Austria, Ireland
and Switzerland, due to sonme initial financial difficulties in establishing
vi abl e conmercial stations nore than public policy restrictions.

[ Tabl e 5.1 about here]

Cable and satellite stations have expanded rapidly. The market share
for subscription television (such as cable or satellite services, and direct
pay TV) has increased at double the rate for television paid for by a
uni versal license fee or advertising® As shown in Table 5.2, by 1997 half of
all households in OECD countri es had cable or satellite TV, although the
proportion varies substantially from the nost intensively cabled smaller
urbani zed countries like the Netherlands and Belgium wth over 90 percent
penetration, down to a quarter or less of all households in Southern European
nations. The predom nance of public service nonopolies has been broken in
every country and t he nmajor challenge facing public service television today
concerns its function and role in a multi-channel environnent, when these
stations have lost their traditional hold over the captive audience. There is
wi despread concern that public broadcasters face a crisis of identity,
finance and organization, which may have particularly serious consequences
for the informational role of television in denocr acy®.

[ Tabl e 5.2 about here on separate page]

Yet Table 5.2 denonstrates that, despite the deluge of commercial
alternatives, the public channels remain popular; on average across all OECD
states public channels maintain a 42% share of the television audience. This
varies substantially, however, by country. Public television RAI1 and TVEl
remain market leaders in Italy and Spain, while NRK in Norway and SVT in
Sweden had nost of the best rated shows in their countries. In contrast
public TV has a far smaller share in some other societies such as PBS (3% in
the United States and NHK (18% in Japan'“ Today CECD states can be
classified into three major types: those that remain predomnately public
systens (based on an audience share of public channels of 60% and above),
m xed systenms (with a public share of 40-59% and predom nately private
systems (with a public share of less than 40%. Were we have conparable
data, today only three OECD nations can be categorized as predom nately
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public (Austria, Denmark and Hungary), eleven represent mixed systens, while
ten can be classified as predom nately private systenms. Al though these has
been convergence over the years, neverthel ess broadcasting systems continue
to bear the distinct inprint of their origins with radio in the 1920s, as can
be seen by contrasting case studies of the continuing public service nodel
exenplified by Sweden, the m xed nodel which has existed for many decades in
Britain, and the comrercial nodel as developed in the United States.

The Public Service Mdel of Broadcasting: Sweden

The Swedi sh Broadcasting Corporation was established in 1956 as the
national radio and television nonopoly. The corporation was reorganized in
1979 and again in 1992 so that today there are three separate and autononpus
state-owned corporations, operating radio, television and educational
br oadcasting services. Sverifes Tel evision operates two national TV networks,
SVT1 and TVT2. Sveriges Radio runs four national public services, each with a
distinct profile focusing respectively on talk and news, classical nusic,
mnority and educational services, youth-oriented nusic and information, and
regional stations and network programres for an ol der audience. Par |iament
deci des the annual level of the license fee paid by every household with a
television set and allocated to all services. Advertising is not allowed on
any public services although they can also raise some revenues through sales
of programmes and technical services, as well as sponsorship. The Swedish
Broadcasting Corporation includes representatives from wvarious mass
organi zati ons, such as churches, consuner groups, and unions, and civic
associ ations, as well as publisher organizations, representing a corporatist
cross-section of Swedish civic society?®.

Until recently commercial television was prevented by the Radio Act,
whi ch banned advertising. The first two channels to break the public nonopoly
were TV3 and Filmet, both established via satellite in 1987. These were
quickly followed in 1989 by the American-owned Kanal 5, and in 1990 by TV4,
the only licensed terrestrial conmercial channel in Sweden. By 1997 Swedi sh
viewers could therefore access two public and one conmercial terrestrial
channel, while satellite and cable added another six channels paid by
advertising and four paid by subscription. The Swedish nodel is therefore
one, typical of Scandinavian countries, with a nonopoly of public television
until the late 1980s. The ethos of public ser vice broadcasting remains wdely
accept ed, meaning the provision of conprehensi ve  progranm ng, with
consi derabl e enphasis on the provision of news and current affairs, as well
as a mx of entertainnent, culture and education. The |ast decade has seen a
radi cal shake up in the broadcasting environment in Sweden, with the rise of
a range of commercial alternatives, although public television continues to
be well supported. The continued popularity of public television is shown by
the fact that in the md-1990s SVI1 and SVT2 nmaintained an average daily
share of around half the audience. Alnobst two-thirds of the public feels that
the license fee is good value for noney (at 1476 Skr or $XX per year in
1996), and 40% are against advertising, wth these proportions slightly
strengthening in recent years?.

The M xed Mbdel of Broadcasting: Britain

The BBC exenplifies the mxed or ‘dual’ nodel, characterized by a long
history of conbining public and comercial television within a carefully
regul ated environment!. In Britain, encouraged by the radio manufacturing
i ndustry, the Post Ofice established the British Broadcasting Conpany in
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1922 as a comercial cooperative, wholly funded by the broadcast |icense fee
payable by all citizens who owned radio sets. In 1927 the private nonopoly
was transformed into a public corporation, as the British Broadcasting
Corporation, granted a Royal Charter, which ensured the principle of its
freedom from political dependence on direct parlianentary control. From the
start, Lord Reith's classic definition of the core responsibility of the BBC
was to 'entertain, inform and educate' the nation, as a public service
nmedi ati ng between parlianent and the people, an ethos w dely adopted in other
Eur opean countries. Although the predom nance of public television has been
eroded over the years, these core principles continue to be reflected in the
ethos and standards guiding public television. The Director GCeneral of the
BBC reports to the Board of Governors, appointed as an independent body, and
the level of the license fee is reviewed by Parlianent at regular intervals.
The BBC enjoyed a nonopoly of broadcasting and as a result regulations held
br oadcasters accountable to ensure the quality and diversity of progranm ng,
i ncluding the universality of service provision throughout the British Isles.
The first regular public television service was started with the British
Broadcasting Corporation in 1936, to a restricted audience. Service was
suspended during the war only to resume (with exactly the program it was
transmtting when it left the air) in 1946.

Conmercial conpetition was introduced relatively early in Britain.
| ndependent Tel evision (1TV subsequently terned Channel 3) was established in
1955 as a federal system of conpanies each serving different regional areas
within a franmework regulated by successive bodies, currently the |ndependent
Tel evision Commission'®., The ITC allocates franchises for a ten year term
according to the ‘public interest’, including programm ng standards such as
high quality, diversity, original productions, news, regional productions,
equal opportunities, provision for the disabled, and provision of party
political broadcasts®. |TC also regulates the content, anount and placing of
adverti sements that can be broadcast. The organi zation nonitors standards and
conpl aints, and can inpose penalties on broadcasting conpanies ranging from
warnings to fines and the revocation of the license. |ITV conmpanies ainmed for
a popul ar audience but also conpeted with the high journalistic and cultura
st andards established by the BBC

Thi s dual system was expanded in 1964 with the establishnment of BBC2, a
second public service channel originally designed for mnority quality
progranmm ng, followed by Channel 4 in 1992, a second comercial channel also
designed to cater for mnorities, and Channel 5 in 1997, the latter reaching
a limted audience. Therefore the British system subsidized the BBC wholly
fromthe annual license fee paid by all owners of television sets and all owed
ITV companies to finance their operations from advertising. Channel 4
recei ved an annual subscription paid by the ITV conpanies, who then sold the
advertising for the channel. As a result of these arrangenents, instead of a
free market, conpetition for advertising revenue was strictly limted. The
system was designed to ensure a range of quality and popul ar progranm ng on
public and commercial channels. Ratings remained one inportant source of
rivalry, as much for status as for revenues, but the financial viabili ty of
each channel did not depend wholly upon their audience share. Cable and
satellite services have been picking up subscripti ons in recent vyears,
especially Sky TV, but despite availability Iess than one third of househol ds
subscri be and average audience ratings are well down on this figure. Despite
some recent changes, mainly due to the evening line-up on ITV follow ng the
abandonnent of News at Ten, the BBC continues to hold an average audience
share of about 43%
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The Commerci al Mbdel of Broadcasting: the United States

The history of broadcasting in the US and Latin America took a
different route to Europe, with significant consequences for its subsequent
devel opnent . Regul ar radio broadcasting started in the United States with
conmerci al conpanies in the early 1920, as in Britain, but l|ocal stations
were funded within a few years by paid ads. Local radio stations had trouble
filling all their airtime so they joined together to share programm ng. The
mar ket becane dom nated by the National Broadcasting Conpany (NBC), the
Col unbi a Broadcasting System (CBS) and the Anmerican Broadcasting System
(ABC), sending prograns sponsored or produced by advertisers to their
affiliated stations all over the country. The main regulatory body to
all ocate frequencies of the airwaves is the Federal Comunication Comm ssion
(FCC), created in 1934. The work of the FCC concerns limting concentration,
and laying down some |oose guidelines for programmng and contents, but it
remains very weak conpared with equival ent European bodies |like the British
ITC. Comercial television built on this network-affiliate structure, wth
the first regular service offered in the late 1940s. G ven increased costs,
multiple advertisers began paying for programs and the networks took over
responsibility for their contents. Initially the networks provided only 15
m nutes of news per day, in a straight bulletin format, but this expanded in
the late 1950s to 30 m nutes, inclusive of comercials. The move was pronpted
as a way of saving face for the reputation of the networks, badly danaged by
revel ati ons about dishonest and rigged quiz shows. The three major networks
air news at the sanme slot in the early evening, |eaving local stations and
cable to broadcast news at other times. Facing increasing conpetition from
cable and satellite, the audience for network news has steady plunmeted;
reaching 90% of the audience watching TV at that hour in the 1960s down to
less than half by 1999. Today the United States has about 11,000 radio
stations, four national terrestrial television networks, twenty national
radio networks, 1,000 |ocal television stations and 6000 cable t elevision
syst ens?L.

In the United States educational television was started with sone
pi oneer stations just after the war, but public broadcasting per se was only
established on a w despread basis after the Public Broadcasting Act of 1967,
as what one account termed ‘the under funded afterthought’ 22, by which stage
the domi nant ethos of American broadcasting had already been established.
Federal, state and |ocal governnent funds 47 percent of the PBS budget, the
rest being provided by viewers (23%, corporate sponsors (15%, and
foundations (6% . PBS programmng is distributed to nore than 350 affiliates.
Unlike in Europe, PBS was established to fill a particular education and
cultural function, such as children’s programs, nusic concerts and scientific
docunentaries, rather than providing a conprehensive service covering the
conpl ete gamut of prograns designed for the nmass audience. Gven this remt,
not surprisingly, although w dely available across the country, PBS is
watched by a limted audience of around 3 percent of all viewers, although
the popularity of National Public Radio has been growing in recent years, and
in the 1998 Pew survey 15% of Americans reported regularly listening to NPR

Cabl e services started to penetrate in the md-1960s but it was only in
the 1980s that increased conpetition from cable and satellite saw a sharp
erosion in the three major network’s share of the audi ence, which plunmmreted
in conbined Nielsen ratings from61% in 1958 to 26% in 1998. Today over two -
thirds of American homes have cable or satellite access, well above the
Eur opean average. The expansion in conpetition has led to a host of channels
with niche marketing, from those specializing only in travel progranmes to
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weat her, religion, sport, home shopping or court TV. The mlti-channel
environnment has caused a revolution in American news habits. The 1998 Pew
survey of ‘regular’ wuse of the news nedia shows that the npbst comon
activities, which engage about two-thirds of the American public, continues
to be reading a daily newspaper (68% and watching the |ocal evening TV news
(64%, and the majority (52% also regularly catch radio news sometinme during
the day?. In contrast, network news has suffered a dramatic henorrhage of its
audi ence; in 1998 only 38% of Anericans sai d they were ‘regular’ viewers. The
fragnentation of cable and satellite stations has produced a Bal kani zati on of
the tel evision audience®. To sone extent this sinply reflects the dispersion
of the network audi ence, as people may now find MSNBC or CNBC or CNN on cable
nmore convenient for their schedules than early evening network news. But this
phenomenon has caused alarm-bells to ring within the major networks?.

The Inmpact on News and Current Affairs

Therefore the structure of the television industry in the 1990s has
nmoved towards greater transatlantic convergence over the years but
neverthel ess, in a path-dependent nodel, broadcasting systens today continue
to bear the inprint of traditions established by radio in the 1920s, wth
marked contrasts in the role of public and comrercial television in Sweden,
Britain and the United States. Wat are the consequences of changes in the
structure of the television industry for the availability and contents of
news coverage of politics and public affairs? There is a general consensus
that the fragmentation of the airwaves from the growmh of channels has had
prof ound consequences for broadcasting, although there is little agreenent
about whether these devel opnents have proved positive or negative for the
di versity of program choices offered to the public.

Proponents argue that the traditional ethos of public service
broadcasting ensured a w de range of programmng including news, current
affairs, docunmentaries, chat shows, drama, ganes, children’s programming,
soap operas, nmusic, culture and sports. In nost European countries until
recently few channels were available, as in Sweden, but precisely because of
this nonopoly public service broadcasting was regulated to ensure that it
provi ded conprehensive programm ng. There is w despread concern that the
expansi on of new channels on cable and satellite has reduced the quality of
broadcasting, because of the enphasis of comercialization on |ow-cost
productions, US inports, and repeats. The expansion in the number of
br oadcasters has produced a surge in demand for programmres, driving up costs.
The vacuum on the airwaves has often been net by avail able |ow-budget, |ow
quality off-the-shelf ent ertai nment , with mnimm production val ues,
exenplified by inported soaps and sit-conms in Europe, telenovelas and gane
shows in Latin America, and talk shows and tired repeats in the US. In 1998,
for exanple, the individual program attracting the single highest audience
share that year in each country included Jurassic Park in Panama, M ss
Universe 98 in Venezuela, Father Ted in Ireland, Friends in Australia, and
Donald Duck in Sweden. If we conpare the audience share for the top ten
progranms in 1998 Wrld Cup soccer was included throughout nost of Europe and
Latin Anerica. One third of the prograns in the top ten lists were soap
operas, while half the films ranked in this list were Arerican novies 26,

The major producers of television shows, including the three major US
networ ks and public broadcasters in Europe, are able to reap the rewards from
sal es of progranmng to other channels, but they also face rising production
costs, an erosion of their base audience, and therefore threats to either
advertising revenues or the level of their license fees. This may produce a



Chapter from Pippa Norris “A Virtuous Circle: Political Communications in Post-Industrial
Societies.””’(NY: Cambridge University Press, Fall 2000)

‘leveling down’ of broadcasting so that even the public channels abandon
serious programming on public affairs. The common fear is that nore
tel evision may have expanded consuner choice in theory but reduced the actual
diversity of contents in practice, the well -known phenonenon of 100 channels

and still nothing on TV?¥. As Wynouth and Lami zet encapsul ate these fears: “A
possible and ironic danger for the receivers and users of information in
Western FEurope is that, in spite of the massive increase of capital

investnment, and the equally extraordinary multiplication of media outlets,
they may well end up with a reduced choice of programe type, as well as with
a lower quality of information.”?®

This general process may have had particularly serious consequences in
downsi zing news divisions for two reasons; first commercial conpanies may
have abandoned anything nore than headline coverage of news and current
affairs in favour of nmass-appeal entertainment. Indirectly, this may have
i ncreased the pressures on public servi ce broadcasters to conpete for their
share of the audience by also going down-narket and reducing the anount and
quality of public affairs coverage. This may have produced a shift from an
informati onal function of television, essential to the denocratic needs of
the people, towards ‘infotainnment’ and the devel opnent of tabloid television.
Fears have been expressed by the eroding nmarket share of American network
television news, faced wth nulti-channel conpetition from cable and
satellite stations, which may have increased the anount of soft news focusing
on human interest®. O course there is also nothing particularly novel in the
observation that television news blends information with entertainment; in
the 1970s commentators |ike Ed Dianond and David Altheide deplored the way
that American news progranmes enphasized style over substance and used
excessive hype to maintain ratings. But in the |last decade critics charge
that trends in the econom cs of television news production and the chase for
rati ngs have exacerbated this tendency, so that entertainment values have
cone to predoni nate on mai nstream channel s 3%

Yet has the new environment produced a sharp down-narket shift towards
tabloid television evident in many countries, as popular accounts claim or
has it instead produced a diversification of available programm ng? After
all, the growh of new satellite and cabl e channels includes those devoted to
news and current affairs, such as Sky TV, the BBC Wrld Service and CNN
International, as well as channel s devoted to docunentaries about the natural
world, history and the arts. Conpared with previous decades, televising
national and local legislatures on channels like C-SPAN in the US and the
Parliamentary Channel in Britain allows the public to see the wor k of their
representatives at first hand. So has the new broadcasting environnent
reinforced the distinctive mandate of public service television, or has it
forced these channels to abandon news for nore popul ar fare?

Ohe way to examine the evidence for this issue is to compare the
contents of public service broadcasting in 1971, before the rise of
conmerci al competition in nost European countries, in contrast to programm ng
in the md-1990s. W can use two indicators. The average amount of tine
devoted to broadcasting different categories of prograns, I|ike news or
entertainment, indicates the availability of this type of coverage for the
audi ence. This addresses the question, if people want to watch news, is it
| ess, or nore, widely available on public service channels today? In contrast
the proportion of tine devoted to different types of programnes indicates the
priorities of the schedul ers, and how nuch news or entertainment people woul d
see if they watched only public service television. Arguably the latter
measure is less significant for the function of public service broadcasting
in a denocracy, since, as argued in chapter 2, what is nost inportant is
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providing the public with extensive coverage of public affairs. If there has
been an erosion of the quality of broadcasting in the public service sector
we would expect to find a reduction in the amount and proportion of hours
devoted to their ‘informational’ function, notably the provision of news,
current affairs and docunentaries, as well as in educational and cultural
programmng (like rnusic, arts and drama) and, in contrast, a rise in the
amount and proportion of tine devoted to popular entertainnent and
adverti si ng.

[ Tabl e 5.3 about here]

If we conpare the contents of public service broadcasting, shown in
Table 5.3, it is clear that the total nunber of hours devoted to news and
current affairs programes has expanded substantially during the last twenty-
five years, in part because of the greater nunber of public service channels
available. In the twenty CECD countries where we have consistent UNESCO data
the results show that the average nunber of hours per week of news
broadcasting on public service television rose in fifteen states, nost
notably in Italy, Poland and Turkey, while the hours were cut in five
(Bel gium France, Norway, Spain and Sweden). Overall the change from 1971 to
1996 in CECD countries nmeant that the amount of tinme news and current affairs
were broadcast alnost tripled, from 1168 to 3042 hours. This is a nassive
i ncrease, making far nore television news available to the audience. At the
same tine, there was an even greater rise in the average tinme devoted to
entertai nment, which quadrupled during the same period from 1,505 to 6,020
hours. This expansion was a uniform pattern across all the OECD countries,
but it was especially marked on Italian, Portuguese and Turkish public TV.
Overall the growth in the nunber of public service channels, and the total
hours per day they broadcast, facilitated an expansion in the anmount of both
news and entertainment available, rather than only feeding the public nore
popul ar soaps, variety shows and sit cons, as sone fear.

[ Tabl e 5.4 about here]

If we analyze the proportion of tine devoted to news on public
television in the countries for which we have conparable data the picture
| ooks slightly different (see Table 5.4). In 1996 news and current affairs
absorbed on average one quarter of all the out put broadcast on public service
tel evision, as opposed to entertainment (47%, culture (10%, education (8%
and advertisements (2% . News and current affairs was particularly prom nent
on public television in GCermany, the UK and Finland, wth a greater
entertai nment balance in France and Bel gium The proportion seens to have
dropped nost significantly in sonme of the Scandi navian countries and France,
whi ch suggests that public TV has changed its bal ance of coverage nost in
t hese nati ons.

VWether the content of news coverage has also changed in ternms of
subject matter or style remains a mtter where we have a wealth of
specul ation but Ilittle systematic evidence. As discussed in Chapter 4,
‘“tabl oi di zation” or ‘soft news’ refers to both stories and formats, and these
separate dinensions are often confused. Changing the length or typical
presentation of news stories, for exanmple, may be conpletely unrelated to
changes in their contents. Conparative analysis of the stories shown on
television news remains limted, with the exception of a study of public
service news in eight countries by Heinderyckx?®. Systematic time-series data
conparing the contents of news in OECD nations is unavailable. The separate
country studies in Europe that are avail able provide an anbi g uous picture of
trends. One recent review of the available Iliterature concluded that,
contrary to expectations, news and current affairs progranmes on public
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channel s have not noved outside of prime tinme to conpete wth popular
entertai nment on conmerci al channel s*. Moreover when commercial channels were
first established they tended to marginalize political news but this is no
longer the case; for exanple, in Gernmany Barbara Pfetsch found that both
conmercial and public channels have increased their politi cal information
since the md-1980s: “Qur findings show that the simlarities in the
appearance of politics on television in 1993 in public and commercial news is
the result of an alignment on two levels: private channels caught up wth
public channels regarding the contents of political information, while public
channel s caught up with comrercial stations in their presentation formats.
Eventual |y these progranme strategies will lead to a pretty simlar portrayal
of politics in television news. "3

Sone studies in Belgium Sweden and Denmark® have reported greater
sensationalism and ‘soft’ news in television news on commercial channels
conpared with public television, although it remains to be seen whether this
is changing political coverage as part of a longer-termtrend in Europe. It
is also unclear whether it is comrercialization per se which has produced a
significant ‘tabloidization” in mainstream TV news bulletins. In Britain, for
exanpl e, nost contenporary observers believed that the introduction of
conmercial conpetition from ITN news in the md-1950s inproved the pace,
presentation and quality of the rather staid BBC broadcasts at the tine . By
1997, canpai gn coverage on the flagship evening progranmes, the BBC 9 O cl ock
News and I TV News at Ten, was very simlar in terms of the proportion of the
evening news devoted to the election (about half of each programme), the
range of issue v. campaign stories, and positive v. negative bal ance towards
each major party®. A study classifying the topics of stories on the min
eveni ng news programres on British television during a six nonth period in
the late 1990s found that BBCl's 9 O clock News showed a hi gher proportion of
“hard’ news stories about international affairs and policy issues than ITN s
News at Ten, but the conmmercial Channel 4's 7 O clock news showed the highest
proportion of any channel, and the | owest human interest/entertai nment/sports
news3®, Rather than a clear-cut public service-conmercial division, television
news in Britain has diversified into separate narket segnents reaching
di fferent audiences.

A glance at the schedul es suggests that what does seemto have occurred
in many countries is increased diversification of news formats or styles,
with the expansion of vox-pop discussion programes, 24-hour repetitive
rolling news, brief hourly news headline bulletins, and infotainment ‘talking
heads’ nmgazines, as well as a faster pace of traditional news coverage. None

of these formats are actually novel, indeed sone of these programmes Iike
di scussion programmes in front of a live audience are anong the nost
venerable in broadcasting, but all have beconre nore wdely available,

probably because these types of programes are relatively cheap to produce.

One of the distinguishing features of ‘hard” news is the focus on
i nternational coverage. To conpare differences between private and public
tel evision sectors nore systematically we can exam ne how European tel evision
covered the politics of the European Union, drawing on content analysis of
three key events: the Turin Inter-CGovernnmental Conference (29-30 March 1996),
the Florence Council (20-22 June 1996) and the Dublin Council 11 (13-14
Decenber 1996). During these events Mbnitoring Euronedi a anal yzed coverage of
the EU and its policies in all regul ar news and current affairs prograns on
73 television stations in total, alnost equally divided between comerci al
(36) and public service (37) channels. (Full details of the methodol ogy can
be found in the book’s Technical Appendix.) Overall during these events
Monitoring Euromedia found 1,012 stories referring to the European Uni on and

10



Chapter from Pippa Norris “A Virtuous Circle: Political Communications in Post-Industrial
Societies.””’(NY: Cambridge University Press, Fall 2000)

its policies across all 15 EU nmenber states. The content analysis data have
been summed across all three special events to increase the reliability of
the results.

[Figure 5.1 about here]

The results in Figure 5.1 confirm a mjor difference in European
coverage by sector: public service television news showed 626 stories about
the EU, alnobst twice as many as comercial stations (386). But at the same
time there was considerable variation within each sector. Public television's
predom nance was produced in large part by a few major channels, notably
Germany’s ZDF, Italy’s RAI1%, Finland’s TVl, Austria’s ORF2, Britain’s BBClL
and CGermany’s ARD, in that order. At the sane time, sone of the commerci al
channel s al so devoted considerable coverage to the events, surpassing nmany
public stations, notably Finland’s MIV3, the UKs ITV and France’s LCl. If we
can generalize from these results, they suggest that public service
tel evision does devote nore attention to international news, nevertheless the
proliferation of public and private channels has produced considerable
differentiati on across the airwaves. Sone public channels, notably those wth
a stronger cultural or arts orientation, provided relatively little coverage
of EU politics while at the sane time the private channels which were news -
oriented gave considerable priority to coverage of Comunity affairs. This
inmplies that news coverage does vary by sector, but the difference is one of
degree rather than kind.

The End of the Mass Audi ence for Tel evi sion News?

Anot her maj or concern about the growmh of the multichannel environment
is that television news will becone a mnority interest, producing a grow ng
di vide between the information haves and have-nots. Those who are already
interested in politics will be able to find out nore about events, through
the growth of 24-hour rolling news channels like Sky News, BBC Wrld and CNN
International, although at the sanme tine those who are uninterested nay
simply tune out frompublic Iife. Russell Neuman has suggested that we may be
experiencing the ‘end of the mass audience’ as we nove towards niche narkets
or ‘narrowcasting’ in the new nulti -channel and nulti-media environment %.

Despite these fears some news and current affairs progranms still rank
in the top lists of nobst popular broadcasts with a high audi ence share year
after year. This includes 19 heures and Journal televise in South Belgium TV
Wutiset Ja in Finland, 20 heures in France, Heute and Tagesschau in Gernmany,
the 9 OCock News in Ireland, Kveldsnytt in Norway, Tagesschau and Schweiz
Aktuell in German Switzerland, and 60 Mnutes in the US. Al of these air on
public service television, with the exception of 20 heures in France, 19
heures in Belgium and 60 mnutes in the US*. The nmainstream news can
therefore still routinely attract a |arge audience, in Europe and Anerica, as
well as large spikes in the event of dramatic breaki ng news.

W can examine the social profile of European viewers who regularly
watch television news in the late 1990s, conpared with newspaper, to see
whet her denographic factors predict the audience for television news.
Regressi on nodel s based on the Spring 1999 Eurobaroneter allow us to exam ne
the effects of education, socio-economc status, incone, gender, age, left-
right ideology, region, and nationality on regular use of television news.

11
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The results can be conmpared with the social profile of newspaper users
presented in Table 4. 3.

The nodel in Table 5.5, reporting standardi zed beta coefficients, shows
that denographic factors explain little variance in patterns of watching
television news. The strongest social predictor is age, wth older
generations far nore likely to watch, a phenomenon that previous studies have
found to be associated with general patterns of leisure time“. |In addition,
those who regularly read a newspaper or listen to the radio news are nore
likely to tune in. The regional divide over newspaper use observed in Chapter
4 was reversed; people in Southern Europe proved nore likely to watch TV news
than those in the North. Some of the national variables remain significant,
even after controlling for nmajor region, suggesting that broadcasting systens
and cultural habits continue to play a role in predicting viewing habits. The
overall pattern suggests that while newspaper users had a clear social bias
in favour of the nore affluent mddle class, with the exception of the appeal
to older viewers, those who saw TV news proved to be a far nore
representative cross-section of European society.

[ Tabl e 5.6 about here]

If we turn to trends over tine we can nonitor the background of viewers
in the smaller group of countries (France, Germany, Belgium the Netherl ands
and ltaly) included in EU surveys in 1970, 1980 and 1999. This period was
selected to allow conparison of television use in 1970 when public service
television predomnated in Europe, conpared with the late-1990s, after
conmerci al channels had made major inroads into the nass audi ence. If the
fragnentation of stations and the comercialization of television has
produced w dening disparities between the type of publics who tune in, and
tune out, from the news this should be evident in this conparison. Simlar
regressi on nodels were run as before.

W& have already observed in Table 4.5 that the regular audience for TV
news (who watch everyday) expanded during the last three decades fromhalf to
three-quarters of all Europeans. Not surprisingly, the results in Table 5.6
show that the social profile of who watches the news has w dened over the
same period. Age has always been the strongest indicators of use of TV news,
there is no trend showing a strengthening of the age gap. Mst inportantly,
this suggests a life cycle rather than a generational effect in television
habits. The nost plausible reason is that older people usually turn to nore
sedentary television viewing as they have nore leisure time and |less active
hobbi es. Despite MIV, novie channels, and simlar alternatives, younger
viewers are as likely to watch TV news now as they were in the 1970s. The
other coefficients show no wi dening social gap in who watches TV news, if
anything the reverse pattern: the gender gap and inconme gap evident in 1970
had di sappeared by 1980. Use of TV news continues to be strongly associated
with reading newspapers and listening to radio news, suggesting a self -
sel ecting mechanism at work, and there is a slight strengthening of this
relationship since the 1970s. Mre people are therefore using mltipl e
sources of news, supplenenting newspapers with TV. There are also sone
i mportant shifts at national level, for exanple fewer people than average
used TV news in Italy in the 1970s but this pattern sharply reversed by the
m d-1990s. Overall the social profile of users provides no support for the
idea that television news is nmoving into a specialized niche audience, as
some fear, rather than continuing to reach a mainstream mass audience in
Europe. And television news continues to reach the parts of the Eur opean
public that newspapers fail to reach.

[ Tabl e 5.6 about here]
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The Inmplications of Structural Changes

Based on this discussion we can conclude that <despite gradua
convergence over the years, major structural differences continue to
di stingui sh broadcasting systenms in OECD societies. Reading the newspaper,

watching television, and even surfing the Internet, is likely to prove a
different experience depending wupon the communications environnment in
countries like Sweden, Britain and the United States. Public service

tel evision, once enjoying a nonopoly in many countries, has noved into a
mul ti-channel world but it retains a considerable share of the audi ence and
has expanded news and current affairs broadcasting. Television news is far

nore easily available than in previous decades and it continues to appeal to
a broad cross-section of the public, nore so than newspapers or the Internet.

As discussed in the next chapter, use of the net has grown by |eaps and
bounds in the | ast few years but outside of Scandinavia and the United States
access renmains restricted, although this seens likely to change within the
next decade. The overall findings tend to reinforce the conclusions of the
previ ous chapter, nanely that post-industrialized societies have experienced
the energence of what can be termed ‘post-nodern comunications’,
characterized by greater diversification and multiplication of news sources,
whi ch have led towards a richer and nore pluralistic news environment.

The diversification of news sources is a wdely observed phenonenon,
notably the breakdown of public service television nonopolies throughout
Europe, and the end of the predom nance of the major networks in the US, due
to the proliferation of rival services on cable, satellite, digital and now
broadband Internet. Many deplore these developnents, fearing that new
technol ogy serves to nake older forms of comunication redundant, if the
total anount of mass comunication in a society is a zero sum gane. There is
wi despread angst in the journal ismprofession that tried and trusted fornms of
authority are toppling, new ones are not taking their place, and famliar
institutions like network TV in the US or public television in Europe are in
a state of flux. Technol ogi cal and econom ¢ change has produced a clinmate of
uncertainty about the future of old nedia |ike newspapers and tel evision.

Yet in alnost every case we find that new nmedia |like the Internet tend
to supplenment, rather than replace, the old mnedia of newspapers and
t el evi si on. There may be some trade-offs, for exanmple television surged in
the 1950s during a decade of declining box-office sales at the novies. Sone
media replace older technol ogies, such as vinyl records wth CbDs.
Neverthel ess, this chapter denonstrates that the predom nant trend during the
twentieth century has been one of an expanding range of news nedia outlets,
so that now we commonly tend to read newspapers as we also listen to radio
news in the background, or we catch the CNN headlines online as we also surf
the net. In short, in post-industrial societies the evidence we have exam ned
shows that nore sources of news are available at the end of the twentieth
century than ever before, news consunption has increased, and the audience
has broadened.

Most accept that there has been a diversification of news sources.
Neverthel ess, there remains w despread concern that the general trend has
been towards a down-market popularization and honogenization of news
standards. This process is believed to have led towards a gradual reduction
in quality journalism replaced by the tabloid press and tabloid TV. Yet
rather than moving in a single direction, it seens nore plausible to suggest
that there has been greater diversification in levels and formats of news. So
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at one end of the spectrum there has been an expandi ng popul ar audience in
the US for such chat shows as Qprah, Jerry Springer and Howard Stern, wth
their enphasis on the sensational, celebrities and personal, along with ‘soft
news’ on news magazines and local news. Yet at the same time nore political
information has also becone available at the ‘quality’ end of the narket,
with serious coverage of international affairs from such sources as C-SPAN
CNN and National Public Radio. In Europe, cable and satellite carry nusic
videos, porn and violent action novies to a broader audience than ever
before, but they also facilitate services such as the BBC Wrld Service, Sky
News and the Discovery Channel, as well as stations devoted to parliamentary
or public affairs coverage. And the Internet offers an even w der diversity
of contents, formats and outlets.

Legiti mate concerns remain about the devel opment of niche markets, if
this exacerbates the division between the information-rich and the
i nformati on-poor. In the 1970s the predom nance of network news in the US and
the evening news on European public broadcasting channels was designed to
reach a mai nstream ni ddl ebrow audi ence. There was often a 'captive' audience,
because of the limted nunber of channels. In the 1990s, in contrast, the
pattern of diverse news outlets designed at a variety of popular and serious
levels seens likely to cater to the diverse needs of different groups of the
public. Sonme people may prefer to imerse thenselves in public affairs,
other opt to catch two-mnutes of radio news headlines on the hour every hour
between the pressures of shopping, work and children. Some readers want
serious broadsheet papers while others opt for tabloids. Some surf channels
while others surf the net. At least in Europe, the mainstream m ddl ebrow
eveni ng news prograns reaches nore people, and a broader cross-section of the
public, than in the 1970s. If we accept the assunption that political
learning is facilitated, or even driven, by prior interest, then the
plurality of outlets and levels can be regarded as largely healthy for
denocracy. Before we explore the inpact of the use of television on party
canpai gns, we nust first turn to understand the phenonmenon of the Internet
and its possible consequences for traditional news nedia and the political
system
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Table 5.1: The Nunmber of National Terrestrial Television Channels, Europe and US 1980 - 97

Country Publ i ¢ Channel s Conmrer ci al Channel s Publ i ¢ Channel s C

1980 1980 1997

N
o

Austria

Bel gi um
Denmar k

Fi nl and
France

Ger many

G eece

I rel and
Italy
Luxenbour g
Net her | ands
Nor way

Port ugal
Spai n
Sweden

Swi t zer | and
UK

us

P N W N NN PP N O W N DN W W DN RPN
W B O O O O O O M OO O O O O O ©o
P N B N W NN WO WN W oW N WA DN

Total Nunber 37 8 46
Total Percentage 82% 18% 44%

Source: Denis McQuail and Karen Siune. Media Policy: Convergence, Concentration and Commerce. London: Sage.
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Table 5.2: Television Indicators CECD Countries, md-1990s

Country TV TV Vi ewi ng Audi ence Domi nant Audi ence share % TV Year Br oa
Set s Set s tines shares Type of the |eading Househol ds regular TV ng F
per per per of channel % with Cable br oadcast s Ir
1000 1000, person Public or began

(mn.) Channel s Satellite,

1960 1996 1998 1997 1997 1997 1

Australia 109 554 194 1956

Austria 27 518 142 61.5 Public ORF2 37.1 75 1956

Bel gi um 68 463 182 25.9 Private 92 1959

Canada 714 192 1952

Czech Rep 58 534 205 34.3 Private Nova 53.5 32

Denmar k 119 592 162 67.0 Public ETV 39.7 69 1954

Fi nl and 21 605 150 47.0 M xed MI'V3 42.0 46 1956

France 41 591 193 45.3 M xed TF1 34.4 20

Ger many 83 564 188 41.1 M xed RTL 16. 1 84 1952

G eece 238 219 8.2 Private ANT1 22.9 0

Hungary 10 438 235 62.8 Public MIV1 45.5 58

I cel and 354 43.0 M xed Sj 43.0 30

Irel and 17 411 194 53.0 M xed RTE1 37.0 43 1961

Italy 43 524 216 48.9 M xed RAI 1 23.0 5 1954

Japan 73 684 252 26.0 Private NHK 26.0 26 1953

Korea, S. 0 337 165

Luxenbour g 23 387 RTL 58.3 88

Mexi co 19 255

Net her | ands 514 162 36.0 Private RTL4 21.3 99 1953

Nz 1 521 170

Nor way 13 460 151 43.2 M xed NRK1 40.8 57 1957
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Pol and 14 337 208 53.7 M xed Pol sat 31.0 48

Port ugal 5 336 157 39.7 Private SIC 48.1 23

Spai n 8 406 211 51.9 M xed TVE1l 25.8 10 1956
Sweden 156 499 144 48. 6 M xed SVT2 27.8 64 1956
Swi t zerl and 24 443 159 31.9 Private SF1/ TS 27.0 91 1958

R1

Tur key 0 333 235 3.0 Private KaBaI 19.0 11 1972
UK 211 516 228 42.8 M xed 1TV 33.5 31 1936
us 412 805 238 Private 72 1950
Gr 32 628 214 41 M xed 27 39

EU15 4 478 183 45 M xed 33 50

OECD Tot al 8 480 181 42 M xed 34 49

Sour ces:

TV Sets per 1000 UNESCO Statistical Yearbook 1998 (Paris, UNESCO

Househol ds with Cable or Satellite Television 98 |P Deutschland (ww.ip-deutschl and. de)

Audi ence share of the public channels Television 98 |IP Deutschland (ww.ip-deutschland. de)

Classification of Predom nant Public-Private TV based on the audi ence share of the public channels: 0-39% Pr
59%M xed, 60-100%Public doni nant.

Year regular TV broadcasts began. Lawence LeDuc, Richard G N em and Pippa Norris. 1996. Conparing Denocrac

Broadcasting Freedom. Derived fromLeonard R Sussnman (ed). Press Freedom 1997. Freedom House. (ww. freedomho
Broadcasting freedom was scal ed on the basis of press freedomof |aws and practices, political influence over
i nfluence over nedia content and actual violations of press freedom The Freedom House score out of 60 was cor
where 0= | owest and 100 = hi ghest broadcasting freedom Broadcasting freedom scale was then categorized where
60 through 79 = partly free and 80+ = free.
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Table 5.3 Change in the Ambunt of News and Entertai nnent Broad cast on Public Tel evision, 1971-96

Country Change in the Nunbers of Hours Change in the Nunber of Hours
of News and Current Affairs of Entertainnent Broadcasting
Broadcasting 1971-96 1971- 96

Australia +931 +42
Austria +2489 +5105
Bel gi um -507 +2321
Czech Rep +2648 +5848
Denmar k +21 +1391
Fi nl and +1051 +2474
France -464 +6448
G eece +2709 +5324
Hungary +3412 +2296
I rel and +592 +4655
Italy +7300 +12945
Korea, S. +2751 +5195
Net her | ands +963 +2243
Nor way -115 +1342
Pol and +4195 +3698
Port ugal +2634 +12051
Spai n -238 +2469
Sweden -1069 +992
Swi t zer | and +4251 +8315
Tur key +7259 +14699
EU15 +1290 +4868
OECD Tot al +2041 +4992
Note: For the full range of categories see Table 5.4.

Source: Cal culated from UNESCO Statistical Yearbooks (Paris, UNESCO 1971-1998.
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Table 5.4: Changes in the Proportion of News Coverage in Public Service Broadcasting, 1971 -1996
Country Tot al Tot al News News Enterta Ent s Educ % Educ Culture Culture
hour s Hour s +curren  +curren i nment change Change % Change
t t % % % %
affairs affairs
% Change
%
1971 1996 1996 1971-96 1996 1971-96 1996 1971-96 1996 1971-9¢
Australia 4,186 6, 280 25 9 47 -22 22 20 3
Austria 4,394 13,779 28 -4 44 22 -8 7 -11
Bel gi um 5,174 5, 597 19 -11 53 40 5 -14 6 -3
Canada 3,151
Czech Rep 3,120 15, 336 27 -23 39 32 4 -8 17 1C
Denmar k 1,976 2,956 25 -11 54 43 2 -2 13 -1C
Fi nl and 2,756 7,228 30 -11 48 10 7 - 8 <
France 7,982 17,923 13 -22 47 21 1 -20 25 1:
Ger many 6,024 36 56 4
Greece 1, 898 11, 187 27 6 56 2 4 4 4 -Z
Hungary 2,964 11, 559 34 14 30 -10 7 -9 7 -2
Irel and 2,860 9,528 14 -12 60 22 6 -8 4 z
Italy 5,720 31, 860 28 -1 43 25 5 16 11
Japan 1,523
Korea, S. 4,316 18, 596 20 -5 37 -3 18 17 9 -
Luxenbour g 838 43 26 3 10
Net her | ands 4,514 8,578 27 -3 46 8 6 -2 12 ¢
Nz 3,380
Nor way 2,002 3,518 24 -24 52 27 3 -3 8 £
Pol and 4,186 15, 944 33 5 35 -11 11 -5 8
Port ugal 3,332 21,374 14 -1 61 26 17 11 -
Spai n 5,997 7,661 21 -9 63 23 3 2 5 -1C
Sweden 4,691 6, 668 7 -26 48 10 10 27 27
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Swi t zerl and 8,948 31, 827 16 4 40 -9 1 -4 7 -11
Tur key 780 32, 684 22 -5 45 7 18 6 10 -E

UK 10, 296 21, 144 37 33 6 25

us 6500 19 36 29 16

G/ 18602 26 26 49 14

EU15 10800 24 24 51 11

OECD Tot al 13042 25 47 8 10

Source: Cal culated from UNESCO Stati stical

US Public Tel evision from PTV Progranmm ng Survey Washi ngton DC: Cor poration for

Data for Britain for network (not

Year books (Paris,

UNESCO) 1971-1998.

20

Publ i ¢ Broadcasti ng.

regional) television estimated fromthe BBC Annual
http://ww. bbc. co. uk/ i nf o/ report98.

Report
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Table 5.5: Predictors of Use of Television News, EU-15 1999

Predictors Sig. Operationalization EBV
WAt gLi ng
TV News

DEMOGRAPHI CS
Educati on -.03 * Age finished full -tine education D8
Gender .02 % Mal e (1) Fenmle (0) D10
Age .15 ** In years D11
Left- Ri ght |deol ogy .03 * 10 point scale: Fromleft (1) to right (10) D1r
Soci o- economni ¢ status .01 Manual (0)/ Non-manual HoH (07]
Househol d | ncone .02 Har moni zed i ncone scal e D29
USE OF OTHER MEDI A
Newspaper Use .22 ** 5-point scale
Radi o News Use 11 xx 5-point scale
Online .01 No (0)/ Yes (1)
REG ON
Nort her n Eur ope -. 05 Denmark, Finland and Sweden
Sout hern Eur ope .07 % Italy, Greece, Portugal, Spain
NATI ON
Austria -.06 **
Bel gi um -.01
Denmar k .02
Fi nl and .04
France -.05 ~*
Ger many -.03
G eece 11 xx
I rel and .01
Italy .07 xx
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Net her | ands .02
Por t ugal .01
Spai n .03
Sweden -.06 *
UK .01
Const ant 3. 65
R2 .12
N. 16179

Notes: The table reports the standardi zed beta coefficients predicting use of the news nedia based on ordinary
regression nodels. The dependent variables include a 5 point scale neasuring frequency of use of television ne
use’ and 1 = ‘never use’'. Sig. P. **> 01 *>.05

The West European region and the UK are excluded fromthe categories

Sour ces: EuroBarometer 50.1 Mar-Apr 1999
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Table 5.6: Mdels Predicting Viewership of TV News in 1970, 1980 and 1999, EU5

Predictors Sig. Predictors Sig. Predictors Sig. Operati onal i
of TV News of TV News of TV News
Vi ewer shi p Vi ewer shi p Vi ewer shi p
1970 1980 1999
DEMOGRAPHI CS
Educati on -.07  ** -.03 ** -.03 Age finished full -tine ¢
Gender .04 ** .01 * .00 Mal e (1) Fenmle (0)
Age .16 ** .09 ** .14 ** In years
Left- Ri ght |deol ogy -.01 .05 ** .04 * Scale: Fromleft (1) to
Soci 0- economi ¢ .01 -.05 ** .01 Manual (0)/ Non- Manual H
st at us
Househol d | ncone .08 ** .01 ** .01 Har moni zed i ncone scal e
USE OF OTHER MEDI A
Newspaper Use .13 ** .21 ** .21 ** 5-point scale
Radi o News Use .01 .16 ** .08 ** 5-point scale
NATI ON
Bel gi um -.13  ** -.02 * .01
France -.011 xx -.06 ** -.04 %
Italy -.18 ** .15 ** .12 **
Net her | ands .01 -.03 * .05 *
Const ant 3.3 3.25 3. 65
R2 .08 .12 .11
N. 8567 8827 6218

Notes: The table reports the standardi zed beta coefficients predicting frequency of readi ng newspapers based c
regression nodels. The dependent variables are the 5 point scal es neasuring frequency of use of newspaper and
= ‘everyday use’ and 1 = ‘never use'. Sig. P. **> 01 *>. 05

The German dummy variable is excluded as a predictor in these nodels.

Sour ce: European Community Study 1970; EuroBaroneter 13.0 April 1980 weighted for EU6; EuroBaroneter 50.1 Apr
EUG.
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Figure 5.1

Amount of Coverage of EU Meetings by Station
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Figure 5.2

Predicting Viewership of TV News
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